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Abstract 

The article examines the main aspects of the tariff setting practices of banks. Also, the views of 

economists studied tariff policy and tariffs for services and formed the author's independent approach to the concepts of “tariff of bank service” and “bank tariff policy”. As a result of the 
study, proposals and recommendations develop on improving the tariff policy of commercial 

banks. 
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In the context of digitalization of the economy, it is important that commercial banks pay special 

attention not only to the expansion of services, but also to the improvement of tariff policy. Due 

to the fact by improving the tariff policy, it is possible to further stabilize the financial condition 

of the bank, effectively manage the resource base and have a positive impact on them. Even in the 

face of strong competition, the application of various benefits in setting tariffs for services in tariff 

policy and their effective implementation will expand the opportunities to attract large 

financially stable customers to the bank. The term “tariff” derived from the Arabic language and means “assessment”, “determination”. The 
term is associated with the name of Tarif ibn Malik, who was historically the commander of the 

Muslim states of North Africa (Morocco, Algeria, Tunisia, Libya and Mauritania). In 710, he sailed 

from Morocco to the Strait of Gibraltar, conquered a city in southern Spain, and named the city 

after himself - the Tarif. Even today, the city calls Tarifa. After the conquest of the city, Tarif ibn 

Malik set a fee for each ship sailing through the strait. Later, people who traded on ships called this fee the “tariff”. As time went on, the term “tariff” entered the railways, customs and various 
sectors, especially the banking sector. 

Based on the views of foreign economists, tariff policy is an integral part of the bank's pricing 

policy.  With the views of scholars, it can be argue that the price of a banking product (service) is 

in the form of interest, tariffs and exchange rates, and taking into account that the price policy in 

the banking policy includes interest, tariff and exchange rate policy. 

Because of banking activity based on the achievement of financial efficiency of banking tariff 

policy, it is appropriate to define the concepts of “banking tariff” and “bank tariff policy”. “Banking 
tariff is the amount of payment collects for the sale of the product is a fixed amount, except for the interest rates set for the attraction and placement of funds”. “Bank tariff policy is an internal 

document of the bank, which includes the procedure and principles of setting and changing the tariff for banking services (products) in order to achieve financial efficiency”. 
Commercial banks set the price of services in accordance with their pricing policies, based on the 

situation in the market of banking services and the demand and supply of customers. A distinctive 

feature of the price of banking services (products) is that it is set in the form of interest rates, 

tariffs and exchange rates. 

Tariffs for banking services are mainly set by banking specialists at the expense of a certain 

amount or a certain percentage of the for which is provided with the banking service. 
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Figure 1. The structure of the bank pricing policy 

 

Tariffs for individuals and legal entities are set for the following banking services: 

- Services related to payments and non-cash payments, 

- Opening and servicing of bank plastic cards, 

- Opening and maintaining deposit accounts and other related services, 

- Services provided based on remote services and banking equipment, 

- Registration and accounting of export-import contracts, 

- Cash operations, in particular, services related to ATMs, 

- Money transfer services, 

- Services on securities transactions and other services related to banking. 

 

  

 

Figure 2. Main types of tariffs for banking services 

 

In practice, the following types of banking service tariffs observe: 

- General (or standard) tariffs. Tariffs set and approved for a particular service are the same for 

all branches and offices of the bank, as well as for their customers; 

- Regional tariffs. These are approved tariffs for certain types of services provided by the bank's 

branches or offices located in certain regions; 

- Preferential tariffs. This means that certain types of services provides at preferential rates for a 

particular customer or group of customers. For example, services for entrepreneurs, students or 

people of retirement age at reduced rates, etc.; 

- Individual tariffs. An example of this is the provision of a particular service or set of services at 

rates that customize for a particular customer or group of customers. In particular, special tariffs 

are set for services provided to VIP-clients, large corporate clients and their subsidiaries. 
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Tariff policy is an internal document that is important in the activities of the bank, such as credit, deposit and interest policies. Tariffs for services approve based on the bank’s tariff policy. 
Tariffs for banking services in developed countries are set differently depending on the economy 

and banking system of the country, if necessary, the mentality and customs of the people. 

It observes that commercial banks of foreign countries set tariffs for services using various 

methods in order to attract new customers increase their interest in banking services and 

maximize profits. 

In particular, one of the most widely used methods is to develop a package of services for a 

particular customer or group of customers and provide them at a reduced price. 

At present, the method of providing a package of services uses in the practice of banks in 

developed countries. Major US and European banks such as JPMorgan Chase, Wells Fargo Bank, 

BNP Paribas and HSBC Holdings use it for decades. For example, in the early 1970s, Wells Fargo Bank of the United States introduced a package of services called the “Wells Fargo’s Golden Account”. The package of services includes credit cards, individual bank cells, soft loans, access 
to special savings operations and other similar services. Therefore, the introduction of this 

service package, an additional 7,000 or 3 times more account opened per month. 

In the banking practice of some countries, it can be observe that the tariffs for services set 

separately for customers of branches in remote areas. In this case, the tariff for services forms 

separately for cities, separately for districts and rural areas, with the establishment of benefits 

and discounts. This method firstly introduced in foreign countries in the practice of Sberbank and 

VTB (Vneshtorgbank) banks of the Russian Federation. This method mainly uses to support 

customers of the bank's remote branches. 

One of the latest innovations in the issue of tariffs for services is the introduction of preferential 

tariff packages for new businesses in order to attract them to the bank. In 2015, Russian banks such as Sberbank (the name of the tariff package “Legkiy Start”), Alfa Bank (“Na start”), Tinkoff Bank (“Bazoviy”), Modulbank (“Startoviy”) in their tariff policies emphasized the need to attract 

the bank and introduced new types of service packages. In particular, these banks have set a free 

debit cycle for a new customer to open an account, a certain transaction for several days or the 

provision of certain services for a certain period. 

In the research, despite some experience gained by commercial banks there were some problems 

with their tariff policies. In particular, in today's fast-paced world, most commercial banks are 

developing tariff plans that are not flexible but long-term. For example, there is almost uniformity 

in the tariffs of services provided by commercial banks to individuals, as opposed to those of legal 

entities. At the same time, in most banks the fees for some services in the approved tariff plan for 

2021 are the same as last year, while the use of the experience of banks in developed countries is 

slow. 

These circumstances increase the likelihood that commercial banks will not be able to adapt their 

tariff policies in a timely manner and customers will choose another bank in the face of rapid 

changes in demand against the background of radical changes in the banking system. 

Considering the above, in order to improve the bank tariff policy, it is advisable to introduce the 

following: 

- ensuring that the bank tariff policy is developed on the basis of flexible and fair principles, based 

on changes in the economy, the needs of competing banks and customers, 

- envisage in tariff policy the use of effective methods used in the practice of leading banks of 

foreign countries in the formation of tariffs for services, 

- increase the volume of these services through the establishment of regional, preferential and 

individual types of tariffs for underutilized banking services, 

- wide introduction of cross selling of additional products and services with the introduction of 

KPI (Key Performance Indicators) system of incentives for bank employees to increase the 

volume of services. 
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Implementation of the proposals and recommendations on improving the bank's tariff policy - 

will expand the opportunities to attract new customers, increase customer interest in banking 

services and, ultimately, increase the bank's revenue. 
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